
 

Facebook Posting Tips 

Many clinics have social media accounts. If you can only manage one, you probably chose 
Facebook, and we would agree. 


If you find you aren’t getting the “bounce” you want despite the effort you’ve invested, we 
compiled some tips and suggestions from several different sources to help.  In summary, 
focus on these three things:


• FOLLOWERS:  Grow your numbers.


• FREQUENCY:  Post at least once a day.


• FOCUS:  Know what your patients want to see and focus your content accordingly. 

o Stay on Mission – Remember what brings patients in your door and post 

information that will help and interest them.

o Not all content has to be original. Share from other Facebook pages.

o Keep your posts easy to read. 


 1



Build your Followers   

Growing your followers is key.  


1) Run a Facebook “Likes” Ad Campaign and target your local prospective patients to 
build your followers.   You don’t have to spend a lot, but it will be worth the 
investment.


2) Use the tips below to provide content that your followers (your patients and 
prospective patients) care about.  In the case of chiropractors, it is resolving pain 
and maintaining that state once the pain is gone. 




  	 


https://quickpointdigital.com/blog/top-3-reasons-why-facebook-isnt-growing-your-chiropractic-practice/


Play with posting frequency – but be sure to post regularly 

Set aside time to stockpile posts so that you can send out a Facebook post once a day.  
You can use social media scheduling apps, such as Buffer or Hootsuite, to set up posts in 
advance. (See a list of scheduling apps here: h"ps://influencermarke1nghub.com/social-
media-pos1ng-scheduling-tools/.)


Test 2 posts a day to see if it drives up interactions 

• For a week, try posting twice a day.  Grab content from a month ago and mix it in 
with fresh content to increase the number of posts.  


• If interactions increase, then you may want to practice twice a day posting every 
other week or more. 


Important: Numbers vary, but only about 10-30% of the people who like your page will 
see each post.  For strong content, reposting is actually a good idea – but keep this 
trick in mind when reposting: 


• When you repost your content, scroll back and DELETE the first post from the 
timeline.  That way, someone may see the same post twice, but if they go back and 
look through the timeline, it isn’t obvious.  This trick will make it possible to test the 
twice a day posting without too much new content creation.
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As noted in the article from quickpointdigital.com, from where much of this 
information was obtained,: “Chiropractors want to talk about “wellness” and not 
about solving back pain or other ailments.  Here is the issue:  

I’m willing to bet that most people don’t walk into your clinic to address a general 
need for “wellness”. They want relief from pain or some sort of ailment--and 
this is the most effective way to start a new patient relationship.” 

http://quickpointdigital.com
https://influencermarketinghub.com/social-media-posting-scheduling-tools/
https://influencermarketinghub.com/social-media-posting-scheduling-tools/
http://quickpointdigital.com


Focus your Content 

As stated in the start of this guide, posting Mission Specific Material for the majority of 
your posts will help ensure your readers stay engaged.  For example, 


• Information about specific conditions that affect your patients: What is a herniated 
disc? Find a video with an animation showing the factors that lead to the 
development of sciatica or other conditions, etc.


• Videos or articles that address your patient demographic’s main concerns:  
Insurance assistance information or an article that answers a question such as “Can 
yoga really help relieve chronic back pain?”  


1) In-Clinic Content  

     Post about what it feels like to visit your clinic.  This will make people more familiar,   
and more comfortable, with the clinic and the people working there.    Use these types 
of posts to develop your voice.  Have a little fun with it. 


• Show images of the clinic, the doctors, nurses, front desk staff.   People like to see 
people - remember that when posting.  


• Updates of anything new at the clinic.  

o Are you selling a new supplement?  Talk about why you think it is helpful. 

o Have you made any updates to your space? You can post a photo and say: 

“Renovations feel so good... after they are finished ;)  Check it out”

o Post about new service offerings.

o Specials or discounts being offered. 


• Shoot a quick video of your doctor demonstrating a treatment.  

• Ask your patients if they are interested in sharing a video testimonial and post that. 

• Mix those up with a photo of a happy patient with a quote underneath.  


2) Share Content 

Save yourself some time.  When you see a post on 

someone else’s Facebook page and you think your 

patients will find it helpful, share it. 


• How often do you want to share? It really depends 

on how often you find strong content worth sharing:  

About one share for every 5-10 posts.


• What type of content is worth sharing? 

Mission Specific Material, of course! 


• Look on other IDD Therapy® provider sites and

share their testimonials. 
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Important – Don’t just hit share. Instead, take a minute to add a sentence about why 
you are sharing this post:


▪  What did you like about the piece?

▪  What did you learn?

▪  What do you hope others will learn?


3) Ensure Your Content is Easy to Read 

     Keep it Short and Sweet 
     Get the point across as quickly as possible. (See what we did there?)


     Use Images to tell the story 
     Facebook is a visual platform. People are drawn to posts that have compelling images 

     and videos.  


     Limit the use of Hashtags 
     The benefits of hashtags in Facebook is not certain.   Therefore, don’t take away         

valuable space by adding distracting hashtags in the middle of a sentence or post.

     Here are some specific guidelines on hashtags:


1) Don’t use hashtags in every post.

2) Put hashtags at the end a post in most cases. 

3) If a hashtag reads correctly within the sentence, it probably won’t hurt. But limit it to 

one hashtag inline (in the post.)

4) In short, keep hashtags to 0-2 a post – maximum.


      A recent study of one billion posts concluded that tagged posts actually performed 
worse than untagged ones.  Full article:


      h"ps://www.business2community.com/facebook/hashtags-on-facebook-should-you-use-them-02191406 

	 Questions to ask or suggestions to share with other IDD Therapy® Providers?   

Ask the group! We’ll be on there too! 

IDD Therapy® Provider Network Facebook Group 
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https://www.business2community.com/facebook/hashtags-on-facebook-should-you-use-them-02191406
https://www.facebook.com/groups/IDDTherapyProviders/

